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FAQ S By Tracy Certo 


Maybe this should be titled 

Infrequently Asked Questions or We Know it's On Your 
Mind. Most of you, unfailingly polite, never bring these 
things up but some of you, whose bluntness can be quite 
helpful, have questions we assume others are also think- 
ing. So here we go, our attempt to answer. Please if you 
have more questions, just ask. 


How do | get a story idea into COLUMNS? 

Suggest one. In our monthly meeting we discuss story 
ideas and we welcome your ideas. We try to be careful to 
choose timely topics that serve a broad audience or a sub- 
ject with a fresh angle. But hey, it never hurts to ask. Many 
a suggestion has turned into a full feature article. 


Why can’t! get more than a few lines in breaking 
ground? 

Since Maya Haptas has taken over Breaking Ground, my 
disgruntled call rate has dropped precipitously for which 
I'm grateful. She now handles them and most of you are 
pleased with the coverage you get. Others are not. What 
can | say. Breaking Ground is meant for news briefs, just 
the facts, without embellishments. 


We're very space-dependent, meaning when we're inun- 
dated with news releases you get just the basic facts. Ob- 
viously we devote more space to AIA member architects. 
Sometimes the background information is intriguing so 
we'll include the fact that someone graduated from a uni- 
versity in South America, for instance. We love to feature 
new names and faces so don't hesitate to send info. 


What is the deadline for submission? 

For Breaking Ground items, five or six weeks prior to pub- 
lication. So an item appearing this month, October, would 
have been submitted by the third week of August. Assigned 
articles are given deadlines. 


How do you decide what to write about in your 
columns? 

Good question. Sometimes there's a story behind the story 
and that's my first preference. When that's not the case, | 
look for another interesting or timely topic. In this column 
| almost wrote about my friend's knockout beach house in 
Cabo. Mexico. One of the most beautiful houses I’ve ever 
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seen, it was designed by an architect who died during the 
construction phase. It’s a touching story about an architect 
who was pretty special and the house now bears a plaque 
on the front wall with a dedication to the architect. Thought 
you'd like that. Maybe another time. 


When are you going to change your photo? 
It's on my list. I'd prefer a change of format where my photo 
isn't even necessary. Which leads to... 


Didn’t you once write about a new design for 
COLUMNS? 

Yes, and we haven't given up yet. We're all for it, it's just a 
matter of time and money and priorities. 


Does COLUMNS make money? 

t certainly has the potential and at times it does. Prior to 
9/11 we maxed out on ad pages which was a bit of a thrill. 
But we don't have an ad rep for Columns and the AIA staff 
is busy with a lot of other things so with advertising i 
catch as catch can, usually by phone at the end of the month. 
That said, Columns needs support from ads. If you're in 
the position to advertise or know someone who is, we would 
greatly appreciate your help. 


a 


How are things at COLUMNS? (the most frequently 
asked question) 

You might be surprised to know that Co/umns has been 
referenced in presentations, reports and other publications 
as far off as New Zealand. The article Health by Design was 
picked up by AIA National and it has been circulating freely 
on the Web ever since. And soon, | am happy to report, 
Columns will be on the AIA Pittsburgh web site. 


What would you like for COLUMNS? (the question | 
would most like to have asked, 
A professional proofreader. A new design. An ad rep. And 
as always, your suggestions and contributions. | could ask 
for many things but | couldn't ask for a better reading audi- 
ence and | take the chance here to thank you. 

Contact me at: tcerto@adelphia.net 
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news 


Come to the Design 
Q: WHAT 'S MISSING ? Pittsburgh Gala on 
Thursday, October 6th 
to see how a group of 
architects transform 
this unfinished space 
into a modern 


exhibition site. 


Join us at the 51st 
Street Business Center, 
in the 16:62 Design 


Zone. 


The Chance To Mix and Motor 


The Master Builders’ Association - Young Constructors invited the AIA Pittsburgh Young Architects Forum and the Young Real 
Estate Professionals to join them for a joint networking social on July 28" at the Claddagh Irish Pub in the Southside Works. It was 
not all fun and games although there was plenty of that, but also the chance to try out some serious construction equipment 
(pictured below). One Call Rentals provided the thrills as attendees operated Caterpillar equipment while participating in games 
and competition. All that and the chance to meet peers in architecture, construction and real estate. 


McGraw-Hill Construction Reports 


McGraw-Hill Construction reported on June contracts for future construction 
in the metropolitan statistical area of Pittsburgh, consisting of Allegheny, 
Beaver, Butler, Fayette, Washington, and Westmoreland counties in 
Pennsylvania. The latest month's construction activity followed this pattern: 


2005 2004 % Change 
Nonresidential $87,290,000 $104,405,000 -16 
Residentia $119,734,000 $96,776,000 24 


TOTAL BUILDING = $207,024,000 + $201,181,000 3 


For the year-to-date on a cumulative basis, the totals are: 


2005 2004 % Change 
Nonresidential $492,094,000  $923,173,000 -47 
Residential $616,046,000  $703,526,000 -12 


TOTAL BUILDING $1,108,140,000 $1,626,699,000 -32 


— Nonresidential buildings include commercial, manufacturing, educational, religious, 
administrative, recreational, hotel, dormitory and other buildings 


— Residential buildings include one and two family houses and apartments. 


Visit us at: www.construction.com 
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Frank Lloyd Wright: Renewing the Legacy brings together 
two iconic buildings by Frank Lloyd Wright with new, as- 
sociated projects by Toshiko Mori and Zaha Hadid, two 
women recognized as visionaries of contemporary archi- 
tecture. The exhibition in Carnegie Museum of Art's Heinz 
Architectural Center runs from October 1 to January 15, 
2006. 


The Frank Lloyd Wright buildings are the Darwin D. Mar- 
house (1903-1905) in Buffalo, New York, and the H.C. 
Price Company Office Tower and Apartments (1952-1956) 
n Bartlesville, Oklahoma. One of the best examples of his 


Prairie House period, the Martin House is an early and 


3 


ajor domestic design which includes gardens and satel- 


lite buildings. The Price Tower, one of Wright's last real- 
ized works, is a rare example of an organic high-rise. 


Both buildings are about to gain new and highly ambitious 
neighbors. As the result of an invited competition between 
five contemporary practices, the Japanese-born, New York- 
based architect Toshiko Mori is to construct a glass-walled 


Visitors’ Pavilion to one side of the Martin House garden. At 
the same time, the Iraqi-born, London-based Zaha Hadid 


The Darwin D. Martin House, Buffalo, NY 


HOT TICKET 


will design an Arts Center situated like an inhabited earthwork 
with a glazed roof beside the Price Tower. 


Renewing the Legacy presents and evokes both Wright 
projects with original drawings, furniture, film, photo- 
graphs, and in the case of the Martin House, original art 
glass including the famed Tree of Life window. Several de- 
tailed models of Mori's winning design are shown along- 
side competing proposals by Brian Healy Architects, Ar- 
chitecture Research Office, Schwartz/Silver Architects, and 
Office dA. Hadid’s presentation includes computer draw- 
ings with a characteristic sense of dynamic ground sur- 
ace and an animated fly-through of the interior. 


“Both architects have created buildings that are tailored to 
heir site, that are inspired by the original Wright struc- 


ure,” says Carnegie Museum of Art Curator of Architec- 


ture Raymund Ryan, who is organizing the exhibition. 
“Toshiko Mori is making a new building, a rectilinear box 


based on the dimensions of the Martin House. She is ma- 


nipulating geometry, as is Zaha Hadid, who has created a 
horizontal building in contrast to the verticality of Wright's 
Price Tower.” 


Toshiko Mori's glass-walled Visitors’ Pavillion at the Martin House 


H.C. Price Company and Office Tower and 
Apartments, Bartlesville, OK 
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Mori's Visitors’ Center inverts Wright's original design by 
turning its pitched roof upside down to act as a funnel for 
daylight. As opposed to the opaque brick of the Martin 
House, the glass walls of Mori’s design allow for a sweep- 
ing view of the complex and grounds. The Center will pro- 
vide historical information about the site, an underground 
gallery, and such amenities as a café, bookstore, and 
restrooms. 


Hadid’s aspiration is that her Arts Center will “flirt” with 
Wright's Tower. Converse to the Tower's verticality, her de- 
sign takes the form of a long, horizontal promenade beneath 
a low roof of transparent, translucent, and colored panels 


through which visitors can view the tower above them. 


After decades of only sporadic maintenance, the Martin 
House is currently subject to a meticulous restoration. In 


a 


Bartlesville, much of the tower has recently been adapte 


to a boutique hotel by New York architect Wendy Evans 
Joseph, with furniture and fabrics inspired by natural ma- 
terials and organic imagery. 


For more information, log onto http://cma.org. 
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WHY Do L PAINT © 
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By David Lewis, FAIA. Carnegie Mellon University 


Why do I paint? 
Why do I breathe? Do you think about breathing when you breathe? 


Faced with a white sheet of paper, or a white canvas, I am paralyzed. Until I blemish it. Any 
kind of blemish. I cut it, or mark it. Only then can a dialogue begin. 


Painting is a dialogue. It is a quest for the precision of 
language. 


So is architecture and urban design. 


As architects we draw buildings that don't exist. But 
there's no such thing as a building nowhere, a building 
without a context. 


In urban design, the very first thing is context. 


Urban designers, like doctors, aren't called in unless the context has problems. Contexts are 
always alive and ongoing: from past into future. Can the wheel be seized and the neighborhood 
steered towards new futures that are already implicit in its context? 


The same thing with a painting. You can't begin without that first 
mark, that blemish. 


Urban designers become components of the context the moment 
the dialogue begins. The same thing with a painting. Our work 
embodies us. 


I grew up in South Africa. The Cape of Good Hope, at the 
continent's most southern tip, is a mountain and a spit of land 
surrounded on three sides by the sea. Animals, birds, fishes, 
snakes, insects, lizards were my friends. So were the trees, the 
winds, the stars. 


The Bushmen, like the ancient painters of Lascaux, used the rock- 
faces of cave walls to express their oneness with a world of 
animals, reptiles, water, the hunt and the dance. 


At night my grandmother would retell the African folk tales of her 
childhood and before I went to sleep I could hear on the evening breeze the call of the 
faithful to prayer from a distant muezzin. 


Like the artists of Africa I use materials at hand. A piece of brown supermarket bag, and 
simple colors. An odd shape. A blob in an odd shape. A bird, or a cow emerges. What is it? An 
enigma. Let the dialogue begin. 


Is it so different from urban design? 


Brant? Ganni 


CHATHAM COLLEGE 


ENROLL IN THE COEDUCATIONAL INTERIOR ARCHITECTURE OR 
LANDSCAPE ARCHITECTURE PROGRAM AT CHATHAM COLLEGE 


T 


O 


NEW INTERIOR ARCHITECTURE PROGRAM 


m Three degrees offered: 
Bachelor of Interior Architecture (for women only) 
Master of Interior Architecture, for students with a bachelor’s degree in a 
discipline other than interior design or architecture 


Master of Science in Interior Architecture, for students with an accredited 
degree in interior design or architecture 


m Program emphasis on social responsibility and a holistic design process in which 
interior design is integrated with the surrounding architecture 

m Sample courses include Interior Architecture Studios, Computer Design Technol- 
ogy, 20th & 21st Century Architecture, Materials & Assemblies, Environment & 
Behavior, Environmental Systems, Lighting & Acoustics 


MASTER OF LANDSCAPE ARCHITECTURE 


m Pittsburgh's only landscape architecture program 
m Earn a professional, applied degree leading to licensure 
m Curriculum emphasizes environmental concerns and sustainability 


m Sample courses include Landscape Ecology, Historic Landscape Preservation, Soil 
Science, and Community Design of Public Landscape 


m Field work and design integral to curriculum 


MASTER OF ARTS IN LANDSCAPE STUDIES ALSO AVAILABLE 


www.chatham.edu m 800-837-1290 m admissions@chatham.edu 
Chatham College m Woodland Road m Pittsburgh, PA 15232 


C HANGE YTO UTR F W OTRE D. 
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Ralph Burt, AIA August 27, 2005 


hen Ralph Burt, AIA, was in the Air Force fly- 

ing B24 bombers over Austria and Germany, 

his future business partner, Alva Hill, AIA a 
fighter pilot based in England, was flying the escort mis- 
sions that accompanied the bombers. Although they had 
seen each other at Williams Air Base in Arizona at one 
point, they never met until their first night class as archi- 
tecture students on the GI bill at Carnegie Institute of Tech- 
nology. Hill recalls saying to him that evening, “Where 
have | seen you before?” That was the start of their remark- 
able friendship, which included a partnership in an archi- 
tecture firm and continued for the next 58 years. Mr. Burt 
died August 27th at the age of 82 after suffering a stroke 
ten months earlier. 


As freshmen, Burt and Hill were taught by Kindred 
cCleary, a muralist who “marked our lives dramatically 
in approach to design,” said Hill who noted that McCleary 
died days after the school year ended. After graduating in 
1952, the two men joined Howard and Murphy, an archi- 
tectural firm in Butler that soon became Howard, Burt and 
Hill and then eventually Burt, Hill Associates. “We started 
out with four in Butler and then grew to 400 people all over 
the place,” chuckled Hill. As his partner, Hill was short to 
Burt's tall and frequently referred to himself as Burt's 
wingman. 


In the beginning the two architects did a lot of school de- 
igns, including the Ellis School, although Ralph “was the 
promoter, the marketing type who designed buildings but 
was more interested in building the firm,” said Hill. Under 
Burt, the firm expanded to Pittsburgh, Philadelphia, and 
Washington, D.C. as well as offices in Cleveland and Bos- 
on. In addition, 70 employees are in the Dubai office work- 
ing on major projects including five hotels, 5,000 housing 
units, three hospitals and a 21 car dealership auto mall. 


na 


n his long and remarkable career, Ralph worked on many 
projects including local ones such as Chatham Center, the 
Liberty Center, and the Union Trust Building restoration. 
As a designer, “Ralph was a very visionary person, and 
very Creative in the way he looked at things,” says partner 
John Kosar, AIA of Burt, Hill. He cited Burt's outstanding 


marketing know-how as well as his people skills. “He was 
just a wonderful partner, the best there is,” said Kosar. “He 
was also a great mentor to me and the other partners.” 


As a leader, Burt was enthusiastic, exuberant, highly com- 
passionate and loved by all, said Hill who said they never 
had a cross word between them. “He was responsible for a 
lot of innovative things the firm did, including marketing,” 
said his partner. As an example, Burt decided from the start 
that they should take a trip to another city every year to see 
what other notable architects were doing. Their first trip 
was to Columbus, Indiana, famous for its many founda- 
ion-funded architectural designs. Over the years they vis- 
ited numerous cities including Chicago, Cleveland, Bos- 
ton and Toronto. 
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Burt was known for his great ideas and for his “endearing 
idiosyncrasies” as well, said his partner with a laugh as he 
ecalled Burt's “name association problem.” If he saw you 
coming down the hall and said, “Hi there, young fella or 
young lady,” you knew he couldn't recall your name, Hill 


said. Once in a meeting he referred to a client as Dumont 
when his name was Dunlap and Hill jotted a quick note to 
correct him. “It's Dunlap, Ralph, not Dumont!” 


While Burt was the “outgoing, eager beaver” Hill was more 
eserved. “We were great friends,” said Hill. “He was the 
most unforgettable person | ever met and it was my privi- 
ege to have him in my life.” 


r. Burt is survived by his wife Jean Rice, who was his 
high school girlfriend at Washington High School in Wash- 
ington, PA, his daughter Suzanne Sardi of North Oaks, M 
and the late Ralph H. Burt Ill and Sandra Burt Carrera; he 
was grandfather of Chad, Andra, Ralph Hill, IV, Mary Bridge 
and Alexandra and brother of Elinor Kowell and the late 
Harold Burt and Florence Kimberland. 


The family suggests donations, if desired, to the American 
Stroke Association, P.O. Box 8835, Camp Hill, PA 17001 
or the charity of your choice. 


Design Pittsburgh 


IN THE DESIGN ZONE >» >» > > 


AIA Pittsburgh invites you to see all of the submissions in our Design Awards 
Exhibit. 


This year Design Pittsburgh will take place in Lawrenceville’s 16:62 Design 
Zone, Pittsburgh's arts and design district. 


Vote on your favorite entry in the Columbia Gas People’s Choice Award! 


Vote on your favorite local nomination for the 16:62 Design Zone 
Neighborhood Knockout Award! 


Design Pittsburgh Design And join us to hear the 
Awards Exhibit announcement of the winners! 


ic! 
Fran ade opan ta tha public! AIA Pittsburgh Design Awards Ceremony 


Special exhibit hours: open all day Tuesday, October 25, 6:00 - 9:00 p.m. 
during the Lawrenceville House Tour, 51st Street Business Center 
12:00 - 5:00 pun, 125 51st Street 

Normal exhibit hours: Saturdays in Admission: $15 per person 


October from 12:00 - 4:00 p.m. or 


For more information on Design Pittsburgh 
by appointment 


or to register for an event call 
Location: 51st Street Business Center, 412-471-9548 or visit: 


125 51st Street (pictured left) www.aiapgh.org/design_pgh_events.html 


Columbia Gas, 
of Pennsylvania 


A NiSource Company 


DESIGN 
| PITTSBURGH 


16:62 
DESIGN ZONE 


WWW.16620ESISNZONE. CON 


“We want to 
RAISE THE LEVEL 
of how people think 


about PLANNING 
and projects.” 


feature 
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ALLEGHENY 


COUNTY 
COMPREHENSIVE 


It’s the first ever comprehensive plan for 
Allegheny County, a business plan for the 
future and a necessity for future state 
funding. So what is it? And how will it affect 


architects and urban planners? 


By Tracy Certo 
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Chief Executive 
Dan Onorato 
Welcomes You! 
Welcome to 
Allegheny 
Places, the 
official website 
for the 
Allegheny County 
Comprehensive Plan. 

The Plan will establish an 
overall vision for our future 
and a roadmap for 
reaching it. It will set 
policies, guidelines, and 
standards for land 
development, 
conservation, and 
economic initiatives, We 
hope that you will find 
this website informative 
and fun, and will take the 
opportunity to share with 
us your thoughts about 


ALLEGHENY PLACE 


THE ALLEGHENY COUN 


The Comprehensive Pian 


Weicome! 


Allegheny Places is the name of the County's 
comprehensive plan. Allegheny County has many 
wonderful qualities that we have come to appreciate, 
which will be reinforced by the Plan. It will help us 
maintain and enhance our sense of place and provide 
for the creation of more special places. It will 
establish a framework of lasting value for 
communities and allow us to integrate new 
development into established communities while 


maintaining their character. 


What's Happening 
The public kick-off of 
Allegheny Places, the 
Allegheny County 
Comprehensive Plan, 
was announced by 
Dan Onorato at a 
marning event on 
March 30, 2005 at the 
Regional Enterprise 


Name 


i 
i 


What is your favorite place? 


Tell us pour favorite place and join our mailing Kst! 


Peverlic Face in Allegheny Caini 


PY COA 


z 2 


TENSIVE PI 


Take the 
Public Input 


cna aenar mearra 


Have you taken the 
survey yet? Go to 


www.alleghenyplac 


and take the survey and 


make your voice heard. 
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Planning the Plan 


How do you plan a comprehensive county plan? 


The short answer is, very thoroughly. Since the Allegheny 
County Comprehensive Plan includes virtually every 
component of future physical development, from 
inventories of current land use to economic projections in 
the future, suffice it to say planning for it is quite 
comprehensive. There's historical data, for example, such 
as tracking population growth and decline in different areas 
of the county. Without knowing where we've been, goes 
the logic, we can't know where we have arrived or ever 
have a Clear idea where we are headed. But the planning 
goes beyond the volumes of data that must be meticulously 
gathered: the research and background studies, the e- 
Library archive on the Web and the Geographic Information 
Systems. At this early stage of the planning, what is more 
vital to the entire process than anything is public input. 
Without it, there is no plan. And a plan as ambitious as 
this one, which will take up to 18 months to flesh out, 
means much is at stake. Dan Onorato, Allegheny County 
Chief Executive put it this way, “We need business, we 
need community organizations, residents—everybody has 
to be involved.” 


“If we get this done right,” says the county's Assistant 
Director of Planning Lynn Heckman, whose intention is to 
do just that, “it will help to do everything right.” And 
everyone in the county will benefit, from Joe Resident to 
the numerous municipalities. 
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Preparation for the county's comprehensive plan, which 
has been dubbed the friendlier title of Allegheny Places, 
has been underway the past 
year through the Allegheny 
County Department of 
Economic Development, 
headed by Dennis Davin. This 
past March, County Executive 
Dan Onorato officially 
launched Allegheny Places at 
a public reception, urging all 
Allegheny County residents to 
log onto the new Web site at www.alleghenyplaces.com 


To lure visitors to the site, residents are being asked to 
vote online for their favorite place in Allegheny County. 
The results so far? PNC Park is number one followed by 
South Park and North Park. 
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Once residents get online, they are encouraged to 
participate in the public input survey which measures 
everything from satisfaction with the air and water quality 
and tax rates to commute time and priorities on where to 
live. Thus far 7,000 mostly upscale residents have chimed 
in. The goal is to reach out to a “total and diverse” 700,000. 


While the Web site is one convenient way to solicit input, 
another is extensive outreach. In 2005, Heckman and 
Marilyn Gelzhiser, manager of planning for the 
Department of Economic Development, will make o 
approximately 100 presentations targeted to various 
groups in the county as part of their extensive activities. 
At Build Pittsburgh this past March, the team presented 
the early makings of the Plan to a filled room of architects, 
urban planners and others. In an innovative twist, they 


conducted a Samoan Circle, a leaderless meeting 


Stimulate active partic 


page 18.) 


ipation. 


Although everyone is encouraged to participate in the 
planning, it seems architects are being courted heavily. 
AIA Pittsburgh Chapter President Steve Quick, AIA who i 

already involved, urges his cohorts to jump in at this ea 
planning level when the most 
What to do? Serve on a committee to start. (To read how a 
Blair County architect got involved in his county plan, s 


Once the Plan is up and running, it will be a boon 
architects, promises Heckman who cites the wealth of data 


0 


S 
ry 


influence can be formed 


ee 


to 


Public views, 
attitudes, and 
opinions are 
essential to the 


planning process 
We are currently in the 
data gathering phase of 
the Plan and we invit 


you to ta 


There are a number of goals and objectives to be 
accomplished through the planning process for the 
Allegheny County Comprehensive Plan, including 


Setting the vision and direction for the coming 
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decades 
Celebrating and promoting assets 


Fostering orderly and fiscally responsible 


development 
Maximizing economic opportunity 
Respecting the environment 


Conserving and managing natural, cultural, and 


recreational resources 


Facilitating government cooperation and 


coordination 


Pre Pak 


PNC Park 

The new home of the 
Pittsburgh Pirates, PNC Park 
is a magnificent classic-style 
ballpark that salutes the spirit 
of early ballpark originals such 
as Forbes Field, Wrigley Field 
and Fenway Park 


Lead Consultant: 
MeCormick Taylor 


Michael Baker, Jr.—GIS 
Olszak Management Consulting (WBE)— 
Public Participation 
URS Corporation—Transportation 


(and others) 
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Stabilization by mid 1990's. Continuing but slow decline. 


that will be onsite, including the GIS. “It will be a good 
tool for everybody,” she says. With the ability to quickly 
retrieve valuable information, architects can save time and 
money better spent on design pursuits. To those skeptics 
who suspect the Plan might be yet another time-sucking 
bureaucratic hoop, she assures that the Plan will not only 
be educational but also cooperative and completely non- 
threatening. 


The down side? None that she can see. It’s all good. 


As it stands now, no one has the framework to even look at 
aplan, says Gelzhiser. There is no good base of information. 
Formulating Allegheny Places will change that, 
transforming the region from its current reactive mode to a 
more proactive role. Once all the information and material 
is gathered—admittedly no small feat— the initial Plan 
will be drafted, approved by the County Council and 
Onorato and refined as a final but continuously refined Plan. 


What then? Essentially, Allegheny Places will provide a 
necessary vision and direction for the future. And it will 
include implementation strategies for a proactive approach 
to such things as conservation, land development and 


economic initiatives. And yes, a sustainable agenda is part 
of the Plan. In fact, points out Heckman, Allegheny County's 
plan will be the first in the state to have an equity and 
diversity component. 


Aside from the fact that a comprehensive plan is now 
mandated by law as a requisite to state funding, the Plan will 
act as a guiding force but not law. So if a developer's plan is 
to encroach the trail system now in place, he or she will be 
told that the trails need to be protected, an idea that, ideally, 
will be reinforced by the public input into the Plan. 


For governing forces such as municipalities, benefits 
include being able to see what other municipalities are 
doing. And officials, along with everyone else, will be able 
to track information unavailable to them right now—such 
as the amount of activity and maintenance on any given 
road in the county, including crash data. 


What happens to those development projects currently 
underway? Citing the projects at Pittsburgh International 
Airport as an example, Onorato emphasized that Allegheny 
Places would complement them. 
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In this initial planning phase, many questions are being 
posed. A good part of the Plan is educating the public about 
it and making the information easily available, says 
Gelzhiser. As the team works to identify new economic, 
residential and cultural opportunities, they will be forming 
partnerships with residents, communities and businesses 
which should prove beneficial to all involved. The Plan 
will not be forced on local officials, Onorato said 
emphatically at the March reception.” If you see something 
you don't like speak up and tell us,” he told the crowd. 


Cooperation and participation is part of the theme sounded 
by all involved. If, as Heckman suggests, they get this done 
right, then everyone wins. It will be, as County Council, an 
active partner in the planning process predicts, an excellent 
tool for decision-making. To make it work, this stage 
underway now is critical. “Everybody has to be involved,” 
says Davin. 


The planning team is confident the effort will be worth it, 
resulting in a strategic use of public resources that ultimately 
optimizes the quality of life and serves as a tool to more 
effectively market Allegheny County. Sounds like a plan. 
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Employment level and labor force higher than during steel era. 


Planning Partners 
(and funders) 


Allegheny County 

Allegheny County Industrial Development Authority 

Southwestern PA Commission 
US Dept. of Housing and Urban Development 

Federal Highway Administration 

PA Dept. of Community and Economic Development 

PA Dept. Of Environmental Protection 
PA Dept. of Conservation and Natural Resources 


PA Dept. of Transportation 


When completed the Allegheny County Comprehensive Plan will include—well, just about 
everything including an incomparable source of information that will be continuously 
updated. Take a look: 


e Demographics and Economic Trends 
and Projections 


— Water Supply 
— Economic Development 


e Inventories of Existing Land Use and e Future Land Use Plan 


Physical Conditions i i 
e Goals, Policies and Strategies 


e Analysis and Plan for the following 


individual elements: e Implementation Plan 


— Land Use a Malimi 3 tunit 
a aximizing economic opportunity 
= Transportation e Respecting the environment 

— Community Facilities 

— Community Utilities e Conserving and managing natural, 


— Natural Resources 

— Historic / Cultural Resources 
— Mineral Resources e Facilitating government cooperation and 
— Agricultural Land coordination 


cultural, and recreational resources 


15 


Allegheny County Employment Levels 
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Q & A with 
Lynn Heckman and Marilyn Gelzhiser 


Is the plan going to influence communities? 

The Plan will set forth a vision for the entire County and its 
communities. As we prepare the Plan, local communities 
will play a part in the process and will have the opportu- 
nity to participate in determining the vision for the county 
as an extension of the vision of their own local commu- 
nity. As the Plan is implemented, communities will be able 
to improve their local quality of life. 


Although municipalities will not adopt Allegheny Places, 
having a County Comprehensive Plan can facilitate ob- 
taining federal, state, and county grants and permits for 
municipalities. In addition, Allegheny Places will provide 
models and tools, advance Geographic Information Sys- 


tems (GIS) and existing data, and assist with planning ac- 
tivities such as the preparation of consistency reviews. 


Are we going to be able to work collaboratively? 
Dan Onorato, the highest elected official in the County, is 
spearheading this effort. In collaboration with County 
Council, Dan is committed to making Allegheny Places a 
plan that optimizes the collective good the plan can bring 
to the entire county. To that end, Dan regularly meets with 


and educates the public and local municipalities about the 
plan and our need for a shared vision for the future of the 
County, 


Having County residents, business owners, elected offi- 
cials, non-profits, and other stakeholders participate in the 
development of the Plan will allow a vision to emerge that 
reflects the diverse views and perspectives of the cities, 
boroughs, and townships that make up the County. As the 
Plan develops, an implementation strategy will be formed 
to bring the Plan's vision to reality. This implementation 
will be based on the participation, cooperation and coor- 
dination of planning agencies such as the State, the re- 
gion, the County and the many local governments. The 
Plan will provide a framework for the private and civic sec- 
tors so that their projects can be carried out in ways that 
support and advance our collective vision. 


How will it affect architects? 
As designers of the built environment, architects have a 
critical role to play in advancing the Plan's vision of the 


future to reality. The plans and designs of architects will 
translate the often broad concepts of the Plan to bricks 
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and mortar. Therefore, it is essential that architects under- 
stand the Plan recommendations and work to support them 
through project-specific decisions. 


When the rubber hits the road, will it really make 
a difference or is this just an exercise? 


= 


timately, Allegheny Places will serve as a tool for elected 
fficials to guide our future growth and development so 
hat we can better meet the needs of the citizens. We are 


= o 


developing the plan with input from these citizens, from 
planning experts, community leaders and technical experts. 


After it is written, Allegheny Places will be approved by the 
County Chief Executive and then submitted to County 
Council for adoption. Once adopted, Allegheny Places will 
establish and communicate an overall vision, set priori- 
ties and provide implementation strategies to achieve goals 
and objectives. The Plan will address development, con- 
servation and economic initiatives from a County perspec- 
tive. All of this will have been determined from the frame- 
work of information provided by the citizens, stakeholders 


and experts. We've always referred to the Plan as a “living 
plan” because we intend it to be continually updated and 
refined so that it remains a relevant tool for optimizing 
planning throughout the County. 


How much meaning does it have because the 
power of planning still resides in communities so 
how will you get municipal buy-in? 

The County's goal is for Allegheny Places to be generally 
consistent with local municipal plans, and we will work 
diligently to that end. Further, the Plan will provide local 
municipalities with information and studies that will avoid 
duplication, facilitate implementation and save local gov- 
ernments money. 


In the last few years, state government has been moving 


toward empowering counties to be a participant in their 


grant and approval processes. Many state agencies require 
county involvement-from simple notification or support 
| 
county comprehensive plan—before the agency will ap- 


oO 


tters to full reviews of projects for consistency with the 


prove a grant or permit. The consistency review process is 
being formalized and standardized at the state level, and, 


1 


i 


=! 


he future, will be a typical component in state funding 
or permitting processes. Allegheny County intends to also 


follow this procedure in its funding and permitting pro- 
cesses. Consequently, there will be significant incentive 
for plans and project to be consistent with Allegheny Places. 


Years ago there was an overlay district on the 
Parkway West to guide development in that corri- 
dor with rules and regulations including how to 
develop big box retail and landscape and signage. 
Yet when DeBartolo came in to start the develop- 
ment of Robinson Towne Center, all folded as they 
granted variances and went with the developer. 
Now look at the mess we made. What’s the strat- 
egy for dealing with something like this? 
Allegheny Places’ policies will be broad and performance- 
based, and typically not to the level of detail as the Park- 
way West Overlay District. Given that, assume that main- 
taining the visual integrity of a particular transportation 
corridor becomes an adopted policy of Allegheny Places. 
Ifa proposed project along that transportation corridor re- 
quires a county, state, and in some cases federal, grant or 
permit, or county participation in a Tax Increment Financ- 
ing (TIF) plan or Local Economic Revitalization Tax Abate- 
ment (LERTA) program, the project would be reviewed by 
the County for consistency with our policy. Consistent 
projects would be eligible for the permit or funding. 


There’s a lot of current work on economic devel- 
opment. What parts do you see as growth areas? 
Dan Onorato has already identified the public sector's tar- 
geted economic development growth areas: the area around 
the Mon Valley, the Pittsburgh International Airport, and 
brownfields throughout the County. Within that context and 
private market demand, Allegheny Places will help facili- 
tate orderly development by coordinating land for economic 


development with new residential and cultural opportuni 


ties and supporting public facilities and infrastructure, as 
well as providing a basis for the protection of sensitive 
natural and cultural features. 


What will the comprehensive plan have to say 
about regional governance? 

The planning process for Allegheny Places will include an 
analysis of existing and projected data and trends, con- 
sideration of alternatives for the future, identification of a 
preferred alternative, and provision of a detailed imple- 
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mentation plan to achieve the preferred alternative. It is 
likely that governance will be addressed in the implemen- 
tation plan. 


How do you see it building Pittsburgh’s broader 
community? 

Our planning effort is committed to understanding and re- 
sponding to issues of equity and diversity so as to reach 
the broader community. We have established an Equity and 
Diversity Resource Panel to help define the issues and cre- 
ate appropriate policies and strategies. Resource panel 
members monitor committee and consultant work on spe- 
cific topics such as housing, transportation, etc., to edu- 
cate and advocate regarding equity and diversity issues. 
Further, to help assure that equal opportunity for partici- 
pation is available to all individuals and communities, par- 


ticipation rates are being tracked. A targeted marketing and 
public participation plan is being developed to reach un- 
der-represented populations and municipalities. 


How will the Pittsburgh region compete with other 
regions? 

Potential business operators and investors look to a Com- 
prehensive Plan for a vision and program to achieve it. 
Having a new Plan demonstrates the County's commitment 
to orderly growth, economic expansion, community revi- 
talization, and resource conservation. The Comprehensive 
Plan will broadcast the message that the County has a vi- 


sion, has a plan, is poised to move forward - and invites 
investors and partners to participate. 


What are the priorities? 
Wit 
ties based on a collective vision of the future. Determining 


= 


imited resources, it is essential to have clear priori- 


that vision and the implementation priorities are what the 
planning process is all about. Your participation in the pro- 
cess is vital to help assure the priorities are in place for a 


bright future for Allegheny County. Our focus at this stage 
in the planning process is to encourage that participation, 
gather the information, and then develop educated priori- 
ties. 


Patrick Baechle, AIA 
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Part of the Plan By Patrick Baechle, AIA 


Here’s how one Blair County architect is impacting his county plan 
— for now and in the future. (Or how an AIA meeting can change 


your life!) 


few years ago, the Middle Pennsylvania Chapter 

invited Marty Marasco, executive director of the 

Altoona Blair County Development Corporation, 
to speak at one of AIA Chapter meetings. The subject cen- 
tered on insight into the development of the new I-99 ex- 
pressway corridor. Ideally, one would think the goal would 
be to get a handle on what kind of business opportunities 
might become available for architects. The whole program 
turned, however, when one member 
asked if there were any plans for en- 
hancements to the natural and built 
environment along this corridor? 
The lively discussion that followed 
generated many ideas and made a 
positive impact on the speaker. I’m 
sure he and his team walked away 
with a different and more accurate 
impression of what architects are all 
about and what we stand for. 


Following this meeting, | met with 


Lee Slusser of the Be Proud Task 
Force. One thing led to another and 
as a result, | was asked to be a participant in the develop- 
ment of the Blair County Comprehensive Plan. 


The Be Proud Task Force, sponsored by the Blair County 
Chamber of Commerce, The Allegheny Convention & Visi- 
tors Bureau and, wouldn't you know it, The Altoona Blair 
County Development Corporation, could be called a “think 
tank.” Itis a group of individuals who get together to come 
up with ideas to fulfill its mission statement to “unify the 
greater community to appreciate our areas assets, and to 
invest in its positive image.” Since I've been involved most 
of the focus has been on corridor enhancement. We ask 
the main question, “What can be done to improve the im- 
age of our community, when entering, or passing through 
the area from various arteries?” Many great ideas are dis- 


cussed and sometimes we spin off to other organizations 
to seek their input. One of the organizations we connected 
with was the Blair County Comprehensive Planning Com- 
mittee. We presented some of our ideas in the form of a 
focus group and those ideas were recorded as part of the 
Plan by the group conducting the Plan, Pashek Associates 
from Pittsburgh. 


At first | was skeptical if anything we suggested would be- 
come part of the Plan. Since | have been participating in 
the Blair County Greenways Plan, which is just one small 
portion of the full comprehensive Plan, | have started to 
learn and appreciate what the Plan entails and what impact 
it can have on the future of this region. | realize now that 
this is more or less the primer, the first broad brush strokes 
you put on the canvas before painting a beautiful picture. | 
am fascinated by the vibrant colorful maps that are dis- 
played at the meetings, which show sweeping corridors of 
green space designated for bicycle paths, riverways, and 
trails. | am intrigued by the hatches, screens and overlays 
which show combinations of unique fauna, wetlands and 
wildlife pathways all put together to form a special and 
important place. Most of all, | love the presentations made 
by the experts, who have studied our area exhaustively 
and describe their findings meticulously. 


Being somewhat of a detail oriented person at first | would 
question the feasibility or practicality of the suggested com- 


ponents of the Plan. | would say to myself “how can they 
do that, there are railroad tracks there?” or, “I think that is 
private property. That will never fly,” or “The commission- 
ers will never pay for that.” Once | started to understand 


the purpose of the Plan | let go of those notions. The Com- 
prehensive Plan is about where we want to be 20 to 30 
years from now. | started thinking about all of the things 
that have happened in the past 10 years and then | said, 
“Yeah! This is possible!” 


feature 


Most of all, I love 
the presentations 
made by the experts, 
who have studied 
our area exhaus- 
tively and describe 
their findings 
meticulously. 
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They ask us what we consider to be important and we give spaces. These provide some of the foundations for guid- | believe in the Comprehensive Plan. | believe in it be- 
our input. We share ideas and help set the direction for the ing movement through the built and natural environment. cause | know that times will change and in the future dif- 
future. In the short time that | have been involved | have ; f ferent people will be making decisions about what is im- 
, One of my pet requests for the Comprehensive Plan is the ; i ite 
learned more about our county than | could ever imagine ; ; portant in our region. | have faith in the fact that long after 
establishment of protected green space boundaries be- ; 
and | now yearn to learn more. 7 ; i the veteran's home moves on or the local golf course closes 
tween communities. The one | have been trying to influ- en 
f f ee, f l down, the future leaders of our community will have read 
As an architect | believe | offer spatial insight to the Plan. ence is a large open green space, which is currently occu- , ; , 
i ; ; ; f the Comprehensive Plan and will recognize the importance 
When you think about the exterior environment, it can be pied by the Veterans home between Altoona and ntp H 
, , , ; i , , of maintaining green space between our communities. 
perceived as series of rooms, large and small, wide and Hollidaysburg. | have tried to drive home the point that ; a ; 
i , ; Hopefully they will consider implementing many of the 
narrow, tall and short, all connected together by corridors, s broad open space is very important to be preserved ; ; 
; : i ; ; other proposed improvements to our County, which over- 
Openings and portals. We can think about how we move or the main purpose of a visual resting place when driv- f ; 
f i all may make life here a little more wonderful, more than 
through the natural environment the same way we move g from the congested box store shopping area of Altoona a. ; 
a ; any one person could imagine on his or her ow 
through a building environment, spatially. When we de- nto the quaint and quiet town of Hollidaysburg. There are 
sign we create variety, contrast and mystery, among other nany other good reasons for protecting this space, but Patrick Baechle is principal of Baechle & Associates 
qualities, between spaces. Likewise, we do the same when his one is important to me from a spatial viewpoint. With- Architects in Hollidaysburg. He can be reached at: 
considering the design of pathways through the landscape. out this protection, the unrestrained development of retail archbaech@atlanticbb.net 
If you know your landscape well, you know where the sur- shopping will swallow up the borough of Hollidaysburg 
prises lie, aS well as the best views and the most unique and we will lose the joy of realization that we are entering 
a different and unique place. 


Can the Translucent 
Tower be Green? 


(aka: How to tame the beast once you let in the light) 


LIGHTING DESIGN, DAY LIGHTING, AND WINDOW MANAGEMENT 


FOR THE NEW YORK TIMES BUILDING PROJECT 


Wednesday, October 19, 2005 An accredited CEU presentation for AIA, IIDA and 
Rivers Club, One Oxford Center ASID featuring: 

Pittsburgh, PA 15219 -— Jan Berman, President and COO of MechoShade Systems 
TWO SESSIONS TO CHOOSE FROM -— Susan Brady, President of SBLD Studio Inc., NY 

3:00 - 5:00 p.m. or 6:00 - 8:00 p.m. 

Hors d'oeuvres 5:00 - 6:00 p.m. SPONSORED BY: 

This event is free of charge, but you must RSVP by i Dauven: i | A 
October 7 and choose a session. Contact Karen Newman zQ: MechoShade ee 

at 412-681-9350 or knewman@kma-associates.com rere KMA 
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From the Firms 
The Elizabethtown School District has retained McKissick Associ- 


ates, PC to conduct a feasibility study for the district's present level of school-age 
population density and to provide projections for future school district building needs 
and requirements. 


McKissick Associates has also been selected by the Haverford School District for both 
design and feasibility study work, commencing with the new $16.1 million Chestnutwold 
Elementary School. McKissick Associates has also undertaken the design of two smaller 
school renovation projects at the Chatham Park and Coopertown elementary schools in 
the district, and is currently working on the schematic design for a second new elementary 
school for the district, estimated at a cost of $23 million. 


The Pennsylvania Department of General Services recently awarded Astorino a $10 mil- 
lion contract for the new construction of a Restricted Housing Unit and Medical Step- 
Down Unit for the Laurel Highlands State Correctional Institution in Somerset County, PA. 
Astorino has partnered with HDR Architecture, Inc. to provide physical and electronic se- 
curity system design and D.W. LaSota Engineering, Inc. will provide civil engineering 
services on the project. 


Massaro Corporation's Construction Management division was recently awarded two 
projects totaling $70 million. The Grant Street Transportation Center (above right), by 
IKM Incorporated, will replace the existing Greyhound station, located in Pittsburgh's 
central business district. The Butler County Jail (below), by L. Robert Kimball & As- 
sociates, will be a multistory facility with the capacity to hold over 500 inmates. 


Harchuck Construction, Inc. has been working on various local college campuses. At 
Duquesne University, HCI teamed up with Alan Klauss, AIA of WTW Architects to 
build a Starbucks Coffee Shop in the Student Union Hall. A renovation of Folgers Hall at 
Indiana University of PA will add additional restaurants. Architect is Arthur Ruprecht, 
AIA of Ruprecht Schroeder Hoffman Architects. HCI is also working with Pyramid 
Engineering at the University of Pittsburgh, Johnstown and with Chambers Design Ar- 
chitects at the University of Pittsburgh, Greensburg. 


Butler County Jail 


breaking ground 
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Grant Street Transportation Center 


General Industries is constructing a new 110,630 sf distribution center addition for Levin 
Furniture at their headquarters in Smithton, PA. This project was recently made available 
when Gov. Rendell presented Levin Furniture with almost $2 million in state funding (pic- 
tured below). 


General Industries recently celebrated the opening of the building they constructed for 


ProLogic, Inc. at the University Technology Park near Uniontown, Fayette County, PA. 
U.S. Rep John Murtha (pictured next page) was the guest of honor at the new 7,000 sf 
high-tech facility which will provide Information Technology (IT) solutions to the Depart- 
ment of Defense and other government agencies. 
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———— 
Business Briefs 


> The Hayes Design Group - Architects announced that Jessica Swann Radelet McCarthy hired Brian R. Blystone, Assoc. 


has joined the firm as an Associate AIA as a graduate architect. A recent graduate of Kent State 
University, he has been an intern with Radelet McCarthy for 
Renaissance 3 Architects welcomes the following additions: William Vernon, AIA, two years 


joins the firm as project architect, Katharine Rojik as architect intern, Keri Burd as office 
manager, and Lauren Muhollen as architectural intern from the University of Pittsburgh. George B. Knoll joins Massaro as a lead estimator for the 


Construction Management Services division with more than IA 


20 years of experience in the construction industry. BLYSTONE 


Kudos 


t» Congratulations to Conservation Consultants, Inc. for receiving a LEED for 
Existing Buildings Gold Certification for its CCI Center on Pittsburgh's South Side. This is 
he first LEED-EB certification in the region! Rating criteri 


a includes building operations 
and system upgrades in existing structures where the majority of interior or exterior sur- 
aces remain unchanged. CCI worked with Tai + Lee Architects, Bert Davis, and Clearview 
he building in 1998. Subse- 
quently, CCI and the Green Building Alliance developed green policies for future construc- 


Project Services Company on the initial green renovation o 


ion and implemented a green operations and maintenance plan in conjunction with the 


Pennsylvania Resources Council and Tudi Mechanical Systems. 


Bad Architect - STRADA, LLC 


Sota Construction Services, Inc. offers the region's developers Total Quality Construction™ with an 
expertise on practical, affordable and environmentally sustainable construction practices. Our projects 
gining in Carpe ectrical, Shee indude significant historic renovation, adaptive reuse and innovative new construction. 


etal and sprinkle g fo insure The Blackbird Lofts and Artist Studios project is a 40,000 s.f. steel frame mixed use building with 
15 residential, 3 commercial condominiums and parking at the ground level. 


Sota Construction Services, Inc. 

80 Union Ave., Pittsburgh, PA 15202 
` www.sotaconstruction.com 

= Contact us at: 412-766-4630 


Ua S DIRECTORY 


A LISTING OF AREA CONTRACTORS AND THEIR PROFESSIONAL SERVICES. To include your 


E ALLEGHENY CONSTRUCTION 

GROUP, INC.* 

456 Washington Avenue, PO Box 425 
Bridgeville, PA 15017 

PHONE: 412-221-0500 FAX: 412-221-0188 
CONTACT: Laura S. Deklewa 

Commercial / Construction management 
Exterior / General / Industrial / Interior 
Renovations / Pre-engineered Metal 
Buildings / Certified DBE/WBE 


E BRIDGES’ 

1300 Brighton Road, Pittsburgh, PA 15233 
PHONE: 321-5400 FAX: 321-9823 

CONTACT: Paul R. Bridges/Gus Marquart 

WEB SITE: www.BRIDGESPBT.com 
Commercial / Construction management 
Exterior / General / Industrial / Interior 
Renovations 


E BURCHICK CONSTRUCTION CO., INC.” 
500 Lowries Run Road, Pittsburgh, PA 15237 
PHONE: 369-9700 FAX: 369-9991 

CONTACT: Joseph E. Burchick 

E-MAIL: burchick@burchick.com 

WEB SITE: www.burchick.com 

Commercial / Construction management 
General / Industrial / Interior / Renovations 


E JOHN DEKLEWA & SONS, INC.” 

1273 Washington Pike, P.O. Box 158 

Bridgeville, PA 15017-0158 

PHONE: 412-257-9000 FAX: 412-257-4486 
CONTACT: David Deklewa 

WEB SITE: www.deklewa.com 

General construction / Construction 
Management / Design-Build / Development 
Services 


@ DYNAMIC BUILDING CORPORATION‘ 
51 Pennwood Place, Suite 200 

Warrendale, PA 15068 

PHONE: 724-772-9020 FAX: 724-772-5770 
CONTACT: John Nolan 

E-MAIL: jnolan@dynamicbuilding.com 
Commercial / Construction management 
General / Industrial / Interior Renovations 
Multi-Family 


@ FLYNN CONSTRUCTION 

600 Penn Avenue, Pittsburgh. PA 15221 
PHONE: 412-243-2483 FAX: 412-243-7925 
CONTACT: Gemma Kirwan 

E-MAIL: gkirwan@flynn-construction.com 

WEB SITE: www.flynn-construction.com 
Commercial / Construction management 
General / Interior / Renovations 


m GENERAL INDUSTRIES* 

15 Arentzen Blvd., Charleroi, PA 15022 

PHONE: (724) 483-1600 FAX: (724) 483-0990 
CONTACT: Donald Ivill, divill@genindustries.com 
WEB SITE: www.genindustries.com 
Design-Build/Commercial Building 
Contractors 


@ HARCHUCK CONSTRUCTION CO., INC. 
4203 Route 66, Building Il, Suite 222 

Apollo PA 15613 

PHONE: (724) 727-3700 FAX: (724) 727-2800 
CONTACT: David A. Harchuck 

Commercial / Construction management 
Exterior / General / Industrial / Interior 
Renovations 


@ A. RICHARD KACIN, INC.* 

3875 Old William Penn Hwy 

Murrysville, PA 15668 

PHONE: 724-327-6694 FAX: 724-733-5993 
CONTACT: A. Richard Kacin, Pres 
Commercial / Construction management 
General / Industrial / Residential 


E KUSEVICH CONTRACTING, INC. 

3 Walnut Street, Pittsburgh, PA 15223 
PHONE: 412-782-2112 FAX: 412-782-0271 
CONTACT: George Kusevich, Jr. 

E-MAIL: gkjr@kusevich.com 

WEB SITE: www.kusevich.com 
Commercial / General / Renovations 
Education / Design-Build 


E LLI/CMI CONSTRUCTION, INC. 

9800 A McKnight Road, Pittsburgh, PA 15237 
PHONE: 412-369-9220 FAX: 412-369-9223 
CONTACT: Don Dempsey 

E-MAIL: ddempsey@llitechnologies.com 

WEB SITE: www.llitechnologies.com 
Commercial / Construction management 
General / Industrial / Interior / Renovations 


* Member of the MASTER BUILDERS’ ASSOCIATION. 
‘Member of ASSOCIATED BUILDERS AND CONTRACTORS, INC. 


firm in this directory, call AIA Pittsburgh at 412-471-9548. 


@ MARCO CONTRACTORS, INC. 

100 Commonwealth Drive PO. Box 805 
Warrendale, PA 15095-0805 

PHONE: 724-741-0300 x.35 FAX: 724-741-0335 
CONTACT Ar Zi 

E-MAIL: afonzi@marcocontractors.com 

WEB SITE: www.marcocontractors.com 
Commercial / Construction management 
Interior / Renovation / Restaurants / Retail 


E A. MARTINI & CO. 

320 Grant Street, Verona, PA 15147 

PHONE: 412-828-5500 FAX: 412-828-6488 
CONTACT: Anthony Martini 

E-MAIL: afm@amartinigc.com 

WEB SITE: www.amartinigc.com 

Commercial / Construction management 
General / Industrial / Interior 
Pre-engineered metal buildings 


Æ MISTICK CONSTRUCTION‘ 

1300 Brighton Road, Pittsburgh, PA 15233 
PHONE: 322-1121 FAX: 322-9336 

CONTACT: M. Robert Mistick 

Commercial / Construction management 
Exterior / General / Interior / Renovations 
Residential 


E NELLO CONSTRUCTION COMPANY* 
100 Houston Square, Suite 200 

Cannonsburg, PA 15317 

PHONE: 724-746-0800 FAX: 724-746-1966 
CONTACT: Janet Torriero 

WEB SITE: www.nello.net 

Commercial / Construction management 
Exterior / General / Industrial / Interior 
Renovations 


Œ RAIMONDO CONSTRUCITON CO. INC. 
131 South Lincoln Avenue, Greensburg, PA 15601 
PHONE: 724-837-3146 FAX: 724-837-3154 
CONTACT: David A. Raimondo 

WEB SITE: www.raimondo.com 

General Construction / Concrete / Pre- 
Engineered Metal Buildings / Interior 
Renovations / Commercial / Industrial 


@ SOTA CONSTRUCTION SERVICES INC. 
80 Union Avenue, Pittsburgh, PA 15202 

PHONE: 412-766-4630 FAX: 412-766-4634 
CONTACT. Ernie Sota 

E-MAIL: esota@sotaconstruction.com 

WEB SITE: www.sotaconstruction.com 
Commercial / Construction management 
Exterior / General / Industrial / Interior 
Renovations 

E TEDCO CONSTRUCTION CORPORATION” 
TEDCO Place, Carnegie, PA 15106 

PHONE: 412-276-8080 FAX: 412-276-6804 
CONTACT: James T. Frantz 

WEB SITE: www.tedco.com 

Commercial / Construction management 


E TORRIERO CONSTRUCTION 

100 Houston Square, Suite 102 

Cannonsburg, PA 15317 

PHONE: 724-746-0800 FAX: 724-746-1966 
CONTACT: Gino Torriero 

E-MAIL: gino@torrieroconstruction.com 

WEB SITE: www.torrieroconstruction.com 
Commercial / Construction management 
Exterior / General / Interior / Renovations 


E TURNER CONSTRUCTION COMPANY * 
Two PNC Plaza, 620 Liberty Ave., 

27th Floor, Pittsburgh, PA 15222-2719 

PHONE: 412-255-5400 FAX: 412-255-0249 
CONTACT: Joseph Milicia, Jr. 

Commercial / Construction management 
General / Industrial / Interior / Renovations 


m@ WJM CONTRACTING, INC.’ 

P.O. Box 1324, Wexford, PA 15090 

PHONE: 724-933-9136 FAX: 724-933-9147 
CONTACT: William J. Gormley, Jr. 

E-MAIL: wgormley@connfettime.net 

WEB SITE: www.wjmc.net 

Commercial / Construction management 
Exterior / General / Industrial / Interior 


E VOLPATT CONSTRUCTION 
CORPORATION” 

250 Curry Hollow Road, Pittsburgh, PA 15236 
PHONE: 412-653-5454 FAX: 412-653-5755 
CONTACT: Raymond A. Volpatt 

E-MAIL: rayjr@volpatt.com 

WEB SITE: www.volpatt.com 

Commercial / Construction management 
Exterior / General / Industrial / Interior 
Renovations 


CALENDAR 


AIA ACTIVITIES 


OCTOBER 6, THURSDAY 

Design Pittsburgh Gala Join the celebration from 
6 to 9 p.m. at the 51% Street Business Center in 
Lawrenceville. Cost is $65/person. Call the Chapter 
office to RSVP. 412-471-9548. 


OCTOBER 25, TUESDAY 

Design Awards Ceremony 6 p.m. at the 51° Street 
Business Center. Cost is $15/person. Call the 
Chapter office to RSVP. 412-471-9548. 


OCTOBER 6 — 29 

Design Awards Exhibit View all entries in AIA 
Pittsburgh's Design Awards at the 51% Street Business 
Center. Exhibit will be available to view beginning at 
the Design Pittsburgh Gala, as well as each following 
Saturday in October from 12 to 4 p.m. For more 
details please see our Design Pittsburgh ad in this 
issue of Columns. 


AROUND TOWN 


OCTOBER 12, WEDNESDAY 

SDA Monthly Meeting New MasterFormat. Robert 
J. Bailey, AIA, CCS, CSI, specifications writer at WTW 
Architects (Engineer's Club). For more information 
please contact Christine Stewart at 412-261-0660. 


Save these Dates 


DESIGN PITTSBURGH 
IN THE DESIGN ZONE 


October 6 
DESIGN PITTSBURGH GALA 
51st Street Business Center 
6:00 - 9:00 p.m. $65/person 


October 6 — October 29 
EXHIBIT 
Exhibit of all entries in 
AIA Pittsburgh Design Awards 
51st Street Business Center, Fre 


October 25 
DESIGN AWARDS CEREMONY 
51st Street Business Center 
6:00 - 9:00 p.m. $15/person 
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Upcoming Issues 


NOVEMBER 

— Architects Building Communities 

— Members report on September meeting 
— Habitat: Gwen Dakis’ house in Friendship 


DECEMBER 
Design Awards 2005 


JANUARY 
AIA 150 


Contact editor Tracy Certo at 412-563-7173 
or at tcerto@adelphia.net 


@ Fire Resistant 
è Low Maintenance 


è Durable & Safe 


team 


UNION NRY CRAFTWORKER 
CONTRACT COP TARTS 


@ Aesthetically Valuable 


The Right Way 


International Masonry Institute 


We Build For Life 


The Right Materials 


Constructed by Experienced Union Craftworkers & Contractors 


For answers to your masonry questions, call 1-800-IMI-0988. 


Design Flexible 
Superior Longevity 
Cost Effective 


Fast Construction Time 


300 Northpointe Circle, # 303 
Seven Fields, PA 16046 
Ph: (724) 776-1930 
Fax: (724) 776-4963 
btrimble@imiweb.org 
www.imiweb.org 


DIRECTORY 


A LISTING OF AREA ENGINEERS AND THEIR PROFESSIONAL SERVICES. To include your firm in this directory, call AIA Pittsburgh at 412-471-9548, 


E ALLEN & SHARIFF CORPORATION 
700 River Avenue, Suite 333 

Pittsburgh, PA 15212 

PHONE: (412) 322-9280 FAX: (412) 322-9281 
CONTACT: Anthony E. Molinaro, PE 
Consulting / Electrical / Mechanical 
Telecommunications 


E BARBER & HOFFMAN, INC. 

215 Executive Drive Suite 202 

Cranberry Twp. PA 16066-6409 

PHONE: (724) 741-0848 FAX: (724) 741-0849 
CONTACT: Michael R. Miller, P.E 

E-MAIL: bhp@barberhoffman.com 

Consulting / Structural 


E BRACE ENGINEERING, INC. 
3440 Babcock Boulevard, Box 15128 
Pittsburgh, PA 15237 

PHONE: 367-7700 FAX: 367-8177 
CONTACT: Frank C. Brace 
Structural 


E CIVIL & ENVIRONMENTAL 
CONSULTANTS, INC. 

333 Baldwin Road, Pittsburgh, PA 15205 
PHONE: 412-429-2324 FAX: 412-429-2114 
CONTACT: Gregory P. Quatchak, P.E. 

Civil / Geotechnical / Surveying 
Environmental / Construction Consulting 
Testing & Inspection / Landscape 
Architecture 


@ CJL ENGINEERING 

1550 Coraopolis Heights Road, Suite 340 

Moon Township, PA 15108 

PHONE: 412-262-1220 FAX: 412-262-2972 
CONTACT: John J. Wilhelm 

WEB SITE: www.cjlengineering.com 

Consulting / HVAC / Plumbing / Fire 
Protection / Electrical / Telecommunications 
Building Audits / LEED Accredited 
Professionals 


m CLAITMAN ENGINEERING ASSOC., INC. 
1340 Old Freeport Road, Pittsburgh, PA 15238 
PHONE: 412-963-6700 FAX: 412-963-7217 
CONTACT: Robert Rosenthal 

Consulting / HVAC / Plumbing / Fire 
Protection / Electrical 


m CONWAY ENGINEERING 
Investment Building 

235 4th Avenue, Suite 1408 
Pittsburgh, PA 15222 

PHONE: 765-0988 FAX: 765-2530 
CONTACT: Bob Conway 
Consulting / Structural 


@ DODSON ENGINEERING, INC. 

420 One Chatham Center, Pittsburgh, PA 15219 
PHONE: 412-261-6515 FAX: 412-261-6527 
CONTACT: Gregory L. Calabria, P.E. 
Consulting / Mechanical 


E ENGINEERING MECHANICS, INC. 

4636 Campbells Run Road, Pittsburgh, PA 15205 
PHONE: 788-3650 FAX: 787-5891 

CONTACT: Daniel Grieco, Jr., PE 

Geotechnical / Consulting / Testing & 
Inspection / Blasting Vibrations 


@ FAHRINGER, McCARTY, GREY, INC. 
1610 Golden Mile Highway 

Monroeville, PA 15146 

PHONE: 724-327-0599 FAX: 724-733-4577 
CONTACT: Dale K. Earl 

E-MAIL: design@fmginc.us 

Landscape Architecture / Site Master 
Planning / Civil / Consulting 


@ FIRSCHING, MARSTILLER, RUSBARSKY 
AND WOLF ENGINEERING, INC. 

2 Parkway Center East 

2030 Ardmore Boulevard, Suite 250 

Pittsburgh, PA 15221 

PHONE: 271-5090 FAX: 271-5193 

CONTACT: Daniel J. Wolf / David D. Rusbarsky / 
Ted Marstiller, PE 

Consulting / HVAC / Plumbing 

Fire Protection / Electrical 
Telecommunications 


@ GAI CONSULTANTS, INC. 

385 East Waterfront Drive 

Homestead, PA 15120-5005 

PHONE: 412-476-2000 FAX: 412-476-2020 
CONTACT: Anthony F. Morrocco, PE/PLS 

Testing & Inspection / Civil / Construction 
Monitoring / Consulting / Environmental / 
Geotechnical / Structural / Transportation / 
Archaeological / Surveying 


@ GARVIN BOWARD ENGINEERING, INC. 
180 Bilmar Drive, Suite IV 

Pittsburgh, PA 15205 

PHONE: 412-922-4440 FAX: 412-922-3223 
CONTACT: Joseph F. Boward, PE. 

E-MAIL: jboward@garvinboardeng.com 
Geotechnical / Forensic / Testing & 
Inspection / Consulting / Environmental 


E THE GATEWAY ENGINEERS, INC. 
1011 Alcon Street, Pittsburgh, PA 15220 
PHONE: 921-4030 FAX: 921-9960 

CONTACT: Rose Griffin 

Civil / Testing & Inspection / Consulting 
Environmental 


E HORNFECK ENGINEERING, INC. 

1020 North Canal Street, Pittsburgh, PA 15215 
PHONE: 781-1500 FAX: 781-5593 

CONTACT: Richard W. Petrie, P.E. 

Consulting / Electrical / Instrumentation 
Lighting / Telecommunications 


E JSA 

6450 Steubenville Pike, Pittsburgh, PA 15205 
PHONE: 412-788-1500 FAX: 787-5960 
CONTACT: Christopher DiCianna 
Consulting / Electrical / Mechanical 
Telecommunications / Commissioning 


E THE KACHELE GROUP 

1014 Perry Highway, Suite 100 

Pittsburgh, PA 15237 

PHONE: 412-369-9020 FAX: 412-369-9021 
CONTACT: Tony Moscollic 

Structural 


E L. ROBERT KIMBALL & ASSOCIATES 
Architects and Engineers 

CORAOPOLIS OFFICE. 

415 Moon Clinton Road, Coraopolis, PA 15108 
PHONE: 412-262-5400 FAX: 412-262-3036 
CONTACT: Emil R. “Jack” Lerch, PE 
DOWNTOWN PITTSBURGH OFFICE 

Frick Building - North Mezzanine 

437 Grant Street, Pittsburgh, PA 15219 

PHONE: 412-201-4900 FAX: 412-201-2338 
CONTACT: Christopher R. Haupt, AIA 

WEB SITE: www.Irkimball.com 


Civil / Site / Water / Wastewater / Indoor 


Air Quality / Environmental Site 
Assessments / Land Development 


Industrial Hygiene and Safety / Mechanical 


Electrical / Structural / Telecommunica- 
tions / Geotechnical / Transportation 


E LLI ENGINEERING 

808 Penn Avenue, Pittsburgh, PA 15222 
PHONE: 412-338-0700 FAX: 412-338-0237 
CONTACT: James D. White, P.E 

E-MAIL: jwhite@llitechnologies.com 

WEB SITE: www.llitechnologies.com 
Construction / Electrical / Mechanical 
Structural / Telecommunications 
Commissioning 


@ LOFTUS ENGINEERING, LLC 

555 North Bell Avenue, Carnegie, PA 15106 
PHONE: 412-429-1396 FAX: 412-429-6474 
CONTACT: Glenn Avick, P.E. 

E-MAIL: gavick@loftusllc.com 

WEB SITE: www.loftusllc.com 

HVAC / Plumbing / Fire Protection 
Structural / Electrical / Data-Telecom 
LEED Accredited Professionals in all 
disciplines 


EŒ MURRAY ASSOCIATES, INC. 

413 Penn Avenue, Turtle Creek, PA 15145 
PHONE: 412-823-2020 FAX: 412-824-7302 
CONTACT: Jack G. Murray, PE 
Geotechnical / Civil / Environmental 
Structural / Testing & Inspection 
Forensic 


E PROFESSIONAL SERVICES 
INDUSTRIES, INC. (PSI) 

850 Poplar Street, Pittsburgh, PA 15220 
PHONE: 412-922-4000 FAX: 412-922-4013 
CONTACT: Thomas G. Ali, PE 

E-MAIL: tom.ali@psiusa.com 

WEB SITE: www.psiusa.com 

Testing & Inspection / Consulting 
Environmental / Geotechnical 


E RAY ENGINEERING 

1841 Universal Road, Pittsburgh, PA 15235 
PHONE: 412-795-5972 FAX: 412-792-5974 
CONTACT: Richard A. Yates, P.E 
Consulting / Mechanical / Electrical 
Plumbing / Telecommunications 
LEED Building Design / Sustainable 
Building Design / Energy Analysis 
Building Commissioning 


E TAYLOR STRUCTURAL ENGINEERS 
250 Mt. Lebanon Blvd. 

Pittsburgh, PA 15234 

PHONE: 412-344-1889 FAX: 412-344-4898 
CONTACT: Dirk A. Taylor 

E-MAIL: pkoval@taylorstructuralengineers.com 
Structural 


E TOWER ENGINEERING 

115 Evergreen Heights Drive, Suite 400 
Pittsburgh, PA 15229 

PHONE: 412-931-8888 FAX: 412-939-2525 
CONTACT: Theodore H. Dannerth, P.E. 

WEB SITE: www.estower.com 

Consulting / Electrical / Mechanical 
Telecommunications / Sustainable 
Building Design / Energy Analysis 
Building Commissioning 


E TRANS ASSOCIATES ENGINEERING 
CONSULTANTS, INC. 

4955 Steubenville Pike, Ste. 400 

Pittsburgh, PA 15205 

PHONE: 412-490-0630 FAX: 412-490-0631 
CONTACT: Mark J. Magalotti, P.E 

E-MAIL: magalottin@transassociates.com 
Civil / Consulting / Transportation 


E WIDMER ENGINEERING, INC. 

806 Lincoln Place, Beaver Falls, PA 15010 
PHONE: 724-847-1696 FAX: 724-847-0419 
CONTACT: David H. Widmer, President 
E-MAIL: dwidmer@widmerengineering.com 
WEB SITE: www.widmerengineers.com 
Structural / Site Development / Traffic 
Engineering 
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THE MASTER BUILDERS ASSOCIATION OF WESTERN PENNSYLVANIA (MBA) 


The Book of Recommended 


Construction Practices 
By The AIA/MBA Joint Committee 


Since 1967, members of AIA and MBA have teamed up to educate local 
architects, contractors and owners with the Book of Recommended 
Construction Practices. Today, this resource continues to serve as a 
respected, valid source of information as the AIA/MBA Joint Committee 
update it to accommodate changing jobsite conditions and construction 
procedures. 


The industry’s endorsement of this resource has contributed to the 
community at large in keeping the industry efficient and providing the 


WESTERN greatest value for the construction dollar. 
PENNSYLVANIA 


CHAPTER OF 


To locate the Book of Recommended Construction Practices, visit 
www.mbawpa.org/aia-mba/. For questions about this resource or about 
the AIA/MBA Joint Committee contact Jon O’Brien at 412-922-3912 or 
jobrien@mbawpa.org. 


PROJECTS OF MERIT 


LN LEED PLATINUM 
Si The Clearview Center 


Associated Builders > k Se nee 
and Contractors, Inc. : > Project: 


The Clearview Center 
Western 


Pennsylvania | ge aes = ae Ge - Be E 
Chapter -E ; : as ees ae Design/Build Team: 
= Robert J. Kobet, AIA 


412-231-1446 = ~~ dggp Architecture 


= ž : i Clearview Project 
www.abewpa.org aad : z : 3 sate acess Mibu 


Associated Builders and Contractors 


of WPA members support Apprentice The Clearview Center is a celebration of ideas, innovation and 

extraordinary building performance expressed as beautiful 

architecture. Aiming to be one of only 10 LEED Platinum-rated í 

Metal and Sprinkler Fitting to insure projects in the world, this 6,200 sf building reflects the potential of a clea lew 

r ; x P P lak a Services Company 

truly integrated design-build team when coupled with extensive 

creativity. Home to Clearview Project Services Company, the building CONSTRUCTION MANAGEMENT | SUSTAINABILITY | GENERAL CONTRACTING 

for employees. and site will also function as a dynamic learning center displaying We Make Great Projects Remarkable 
the benefits of thermal massing, energy efficiency, daylighting and 2400 Wildwood Road © PO Box 309 © Wildwood. PA 15091-0309 
systems integration to be shared with the design and construction Phone: 412-487-3984 © clearviewpsc.com © chris@clearviewpsc.com 
community. We invite you to discover the potential. LEED Accredited General Contractor 


training in Carpentry, Electrical, Sheet 


quality work and career development 


aR DIRECTORY 


A LISTING OF AREA BUSINESSES AND THEIR PROFESSIONAL SERVICES. To include your firm in this directory, call AIA Pittsburgh at 412-471-9548 


CADD SERVICES 


E KG DRAFTING SERVICES 

507 West 3rd Avenue, Dairy, PA 15627 
PHONE: 724-694-8366 FAX: 724-694-0209 
CONTACT: Katrina Gray 

CADD Services 


FINE APPLIANCES 


E DORMONT APPLIANCE CENTERS 
2875 West Liberty Ave., Pittsburgh, PA 15216 
PHONE: 412-531-9700 (South) 

412-369-0200 (North) 

FAX: 412-531-5695 

CONTACT: Michael Galvin 

E-MAIL: dacdesk@aol.com 

WEB SITE: www.dormontappliance.com 

Over 30 brands of general and fine 
appliances: Sub Zero, Viking, Wolf, Asko, 
GE, Jennair & more. Knowledgeable 
consultants on built-ins and ventilation. 


GRAPHIC DESIGN 


E SEWICKLEY GRAPHICS & DESIGN, INC. 
605 Beaver Street, Suite 102, Sewickley, PA 15143 
PHONE: 412-741-3777 FAX: 412-741-2346 
CONTACT: Donna P. Barger 

E-MAIL: dbarger@sewickleygraphics.com 

WEB SITE: www.sewickleygraphics.com 

Certified WBE / Corporate Identity / 
Collateral / Web Design and Multimedia 
Ad and PR Campaigns / Direct Mail / Event 
Planning 


LANDSCAPE ARCHITECTS 


E DAHLKEMPER LANDSCAPE 
ARCHITECTS AND CONTRACTORS 

P1650 Norcross Road, Erie, PA 16510 

PHONE: 814-825-3253 FAX: 814-825-0775 
CONTACT: Daniel J. Dahlkemper 

E-MAIL: diac@erie.net 

Athletic Sports Complexes, Environmental 
Green Design, Park and Recreation 
Planning, Site Master Planning, Ordinance 
Development 


@ KENDALL O’BRIEN LANDSCAPE 
ARCHITECTS 

524 Locust Place, Sewickley, PA 15143 

PHONE: 412-741-5244 FAX: 412-741-0809 
CONTACT: Heather O'Brien or Patricia Kendall 
E-MAIL: design@kendallobrien.com 

Women Owned Business, Parks and 
Recreation Planning, Estate Landscapes, 
Site Master Planning, Streetscapes 


Æ MARSHALL TYLER RAUSCH LLC 

101 Bellevue Road, Pittsburgh, PA 15229 

PHONE: 412-931-6455 FAX: 412-931-7764 
CONTACT: Cindy Tyler 

E-MAIL: mtr@mtrla.com 

Woman Owned Business, Environmental 
Green Design, Site Master Planning, Estate 
Landscapes, Conservatory Design, 
Playground and Educational landscapes 


E PASHEK ASSOCIATES, LTD. 

619 East Ohio Street 

Pittsburgh, PA 15212 

PHONE: 412-321-6362 FAX: 412-321-9202 
CONTACT: Nancy Lonnett Roman RLA 
E-MAIL: nlonnett@pashekla.com 

WEB SITE: www.pashekla.com 
Environmental Green Design, Historic 
Preservation, Park and Recreation 
Planning, Site Master Planning, 
Streetscapes, Urban Planning 


E THE GATEWAY ENGINEERS, INC. 
1011 Alcon Street, Pittaburgh, PA 15220 
PHONE: 412-921-4030 FAX: 412-921-9960 
CONTACT: Jason Jesso 

Civil / Testing & Inspection / Consulting 
Environmental 


E M. |. FRIDAY 

148 Perrysville Avenue, Pittsburgh, PA 15229 
PHONE: 412-931-7444 FAX: 412-931-260 
CONTACT: Mark Friday 

Commercial, Industrial, Institutional 
Masonry Work, Brick/Block/Limestone/ 
Granite 


OFFICE FURNITURE 


@ FRANKLIN INTERIORS 

Suite 600, 2740 Smallman Street 

Pittsburgh, PA 15222-4720 

PHONE: 412-261-2525 FAX: 412-255-4089 
Complete project and furniture manage- 
ment. Reconfigurations and installations: 
non-union and union. Meeting any budget— 
we are your authorized Steelcase dealer. 


PHOTOGRAPHY 


m MICHAEL HARITAN PHOTOGRAPHY 
184 Fireside Drive, Pittsburgh, PA 15317 
PHONE: 724-941-2002 FAX: 724-941-2002 
CONTACT: Michael Haritan 

E-MAIL: michaelharitan@hotmail.com 

WEB SITE: www.haritan.com 

Creative architectural photography of 
interiors, exteriors and landscape design. 
Building products, industrial and corporate. 
Digital and film formats, custom printing. 
Member: PPA Certified, ASMP 


E CRAIG THOMPSON PHOTOGRAPHY 
5471 Coral Street, Pittsburgh, PA 15206 
PHONE: 412-661-7300 FAX: 412-661-6966 
CONTACT: Craig Thompson 

E-MA @nidhog.net 

WEB SITE: www.craigthompsonphoto.com 
Architectural Interior, Exterior and 
Landscape Photography, Corporate, 
Industrial, public and Residential. We 
provide both digital and custom prints. 


REPROGRAPHICS 


E F.L. HAUS COMPANY 

921 Ridge Avenue, Pittsburgh, PA 15212-6093 
PHONE: 412-231-7700 FAX: 412-231-7709 
SONTACT: Mike Collett 


WEB S www.flhaus.com 

Construction Management, Digital B&W 
Printing/Plotting/Copying/Scanning, Spec 
Books/Binding, Large & Small Format Color 
Printing/Plotting/Copying/Scanning, 
Finishing Services including Mounting and 
Laminating, Sales & Service of Equipment 
& Supplies for the A/E/C Market, Authorized 
OCE Dealer, Advertising Specialty Items, 
Embroidery, Screen Printing, Awards 
Programs, Forms Printing, Pick-up and 
Delivery 


@ TRI-STATE REPROGRAPHICS, INC. 

907 Penn Avenue, Suite 700, Pittsburgh, PA 15222 
PHONE: 281-3538 FAX: 281-3344 

CONTACT: George R. Marshal 

Document Management, Digital B&W 
Plotting, Blueprinting, Specs/Binding, 
Large & Small Format Color Copies, 
Mounting/Laminating, Supplies, Pickup & 
Delivery 


m ALPHA CONSULTANTS INC. 

2295 Preble Avenue, Pittsburgh, PA 15233 

E: 412-321-2493 FAX: 412-321-8981 

E-MAIL: rflorida@alpha-consultants.com 

CONTACT: Rich Florida 

Roof analysis, Infrared moisture surveys, 
Design, Budgets, Quality assurance 
monitoring, Asbestos sampling, Financial | 
life cycle cost analysis, Roof asset 
evaluation 


E BUNTING GRAPHICS, INC. 

20 River Road, Verona, PA 15147-1159 
PHONE: 412-820-2200 ext. 240 

FAX: 412-820-4404 

E-MAIL: jody@buntinggraphics.com 

WEB SITE: www.buntinggraphics.com 
CONTACT: Jody Bunting 

Fabricated Graphics & Signage, Custom 
Railings & Architectural Metal Work, 
Decorative Truss Work, Cold Cathode 
Lighting, Custom Lighting Fixtures, 
Sculpture & 3D Graphics, Custom 
Fabrication, Latest Technology & Skilled 
Craftsmen. (Local 110,000 Sq. Ft. Mfg. 
Plant) 


E KOLANO DESIGN 

6026 Penn Circle South, Pgh, PA 15206-3921 
PHONE: 412-661-9000 FAX: 412-661-9606 
E-MAIL: wk@kolano.com 

CONTACT: William Kolano 

WEB SITE: www.kolano.com 

Design of sign & wayfinding systems, 
design standards, fabrication packages and 
contract administration. For facilities, 
corporate, transportation, education, 
medical, retail, government, hospitality 


LIST YOUR SERVICES IN THE 
GENERAL SERVICES DIRECTORY 


With the General Services Directory, 
you can list your business by specialty 
in Columns. List your firm under the 
heading of your choice. 


e Security Systems 

e Blue Prints 

e HVAC 

e Electrical Service 

e Design 

Roofing 

e Signage 

e Windows and Doors 
e Brick Waterproofing 
e Interior Design 

e CADD Services 

e Lumber 

e Masonry 

e Data 

e Flooring 

e Carpeting 

e Tile 

e Plumbing 


Call AIA Pittsburgh at 
412-471-9548 for details. 


We're releasing new software. 
To release you from old frustrations. 


We've totally redesigned our AIA Special dialog boxes help you 
Contract Documents software enter data quickly and accurately. 
to offer world-class simplicity. Enhanced storage and retrieval 
So we incorporated familiar toolbars, lets you call up project data 


pull-down menus, epr amz 50 it can be 


and icons, to make mA AÑ automatically 


sure everything g AON] incorporated into 
is as streamlined $ a ¢ new documents. 
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THE EAGLE HAS LANDED 


WillowPointe Plaza \ 
Architect: Gerard-Nagar Associates 


Since 1973 General Industries has constructed over 300 world 
Class commercial facilities representing over 6 million square feet 
of success for our clients, with many being awarded the "Best Of" 
by Our peers. 


We are honored to win the Associated Builders and Contractors 
(ABC) of Western Pennsylvania Eagle Award of Excellence in the 
general contractor category for projects over $5 million for 
construction of the new WillowPointe Plaza facility on Route 51 in 
Rostraver, PA. 


To learn more about our award-winning projects and General 
Industries, visit www.genindustries.com. 


i R D U S F R i = S ABC Eagle Award of Excellence 


GENERAL CONTRACTORS 
> CAN WE BUILD AN AWARD-WINNER FOR YOU? 


FIND OUT MORE ABOUT BUILDING WITH GENERAL INDUSTRIES. CALL DON IVILL OR DONNIE CLOUD AT (724)483-160 


15 ARENTZEN BOULEVARD > CHARLEROI, PA 15022 >» wwv.genindustries.com 


